
�  

To submit a manuscript to International Educator: A full 
description of format requirements and author guidelines can 
be found at www.nafsa.org. E-mail inquiries may be sent to 
publications@nafsa.org.

International Educator is published bimonthly by NAFSA: 
Association of International Educators, 1307 New York Avenue, 
NW, Eighth Floor, Washington, D.C. 20005-4701 USA.  
Phone: 202.737.3699; Fax: 202.737.3657; inbox@nafsa.org; 
www.nafsa.org 

Periodicals postage paid at Washington, D.C., and additional 
mailing offices. Ride Along Enclosed.

ISSN 1059-4221

Subscription rates: NAFSA members 
receive International Educator as a 
benefit of membership. Nonmember 
subscriptions are $35 per year (5 issues 
at the cover price and 1 free) in the 
United States. Nonmember subscriptions 
outside the United States are $48 in 
Canada and Mexico and $63 elsewhere 
in the world. Subscriptions are payable in 
U.S. dollars drawn on a U.S. bank, or by 
Visa, Mastercard, or American Express. 
Single issues: $7, plus shipping and 
handling. To subscribe, call 1.866.538.1927 
or 1.240.646.7036. Copyright ©2007 
by NAFSA: Association of International 
Educators. All rights reserved. 
Postmaster: Send address changes to 
International Educator,  
1307 New York Avenue, NW, Washington, 
D.C. 20005 USA.

In a recent Business Week article, Park-
er Snowe, head of international programs at 
Penn’s Wharton School of Business notes, 
“We want to go see what’s going on in Africa, 
so that when it becomes [a] mature market, 
we will be ready.” Pause for a moment and 
take that in. Business schools are looking at 
places like Africa and sending students there 
to explore the potential for new emerging 
markets. With the rise of Asia already oc-
curring, business schools want their students 
to look even further afield so that they can 
effectively deal with a world economy that 
becomes more integrated every year.

This is a sea change in the way business 
schools view the world. Not long ago, most 
business school students in the United States 
were unlikely to have and any international 
experience during their undergraduate or 
M.B.A. course work. Now, not only are 
they interested in going abroad to mature 

markets in places like London and Tokyo, 
they are also examining places with grow-
ing international economies. And, business 
schools are seeing the value in training stu-
dents to understand not just the markets, 
but the cultures and languages that can help 
them explore effectively what new interna-
tional markets may have to offer.

Our cover story in this issue, “Educat-
ing for Global Business” by Janet Hulstrand, 
examines these new trends in M.B.A. pro-
grams, both here and abroad, that could have 
significant impact on the way international 
business is conducted in an increasingly glo-
balized world.

Also in this Issue
The latest installment in IE’s award winning 
series of articles on international education in 
regions in conflict is “Identity Crisis” by David 
Tobenkin. The article considers the struggle 

for national identity, language and cultural, and 
regional autonomy in the Basque Country.

Dana Wilkie’s feature “Canada’s Innova-
tive Internationalization” looks at Canada’s 
strategies for taking postsecondary educa-
tion to a higher level of internationalization 
on a wide scale.

Finally, included with this issue of IE, 
you’ll find an extensive supplement on the 
ins and outs of the Bologna Process in Eu-
rope. The implications for international 
education from this process are far reaching, 
but as yet, many educators and administra-
tors are still trying to get a handle on this 
complex and ongoing change. IE’s supple-
ment will help frame the critical issues being 
addressed across Europe and assist inter-
national educators in starting the needed 
conversations on their own campuses to 
help make the coming changes as smooth as 
possible on both sides of the Atlantic.  � IE
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